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Future of Personalised Media
Introduction

Gary Hayes

@ Former Senior Development Producer BBC iTV and
Emerging Media (96-03)

@ Chaired TV-Anytime Business Models Group (00-03)

@ Now producer and consultant (LA, London)
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Future of Personalised Media
Introduction

THE ERAS OF EMERGING MEDTIA
@ The Age of Non-linear
@ The Age of the Search Engine
@ The Age of the Portals
@ The Age of Personalisation
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Future of Personalised Media

Introduction..we already know the future of personalisation
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Future of Personalised Media
Introduction - Agenda

@ ..there's something in the air. NEW TECHNOLOGY
@ ..the revolution's here. NEW AUDIENCES

@ ..we ve got to get it together. NEW SERVICES

@ ...and you know that it's right. NEW CHALLENGES
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Future of Personalised Media
..there's something in the air. NEW TECHNOLOGY
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Future of Personalised Media
..there's something in the air. NEW TECHNOLOGY

Top 6 countries - highest internet penetration
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Sweden
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Future of Personalised Media
..there's something in the air. NEW TECHNOLOGY
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Future of Personalised Media
..there's something in the air. NEW TECHNOLOGY

18 OcTober 2004, Bill Gates.. _(Medla CenTer' II)
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Future of Personalised Media

..the revoluT.L;'ion's here. NEW AUDIENCE
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Future of Personalised Media

..the revolu’rﬁon's here. NEW AUDIEN

Pencena‘age broadband
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Future 31‘ Personalised Media

Athe revoiu‘rion's her&- the BH’ 3003
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Future of Personalised Media

..the revoluT.L;'ion's here. NEW AUDIENCE
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Future of Personalised Media

..We've got to get it together. NEW SERVICES \-
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Future of Personalised Media
..We've got to get it together. NEW SERVICES
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Future of Personalised Media
..We've got to get it together. NEW SERVICES
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Future of Personalised Media
..We've got to get it together. NEW SERVICES
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Future of Personalised Media

..We've got to get it together. NEW SERVICES \

What kind f‘on'ren’r is best for Personalis@-- br%adband
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Future of Personalised Media
..We've got to get it together. NEW SERVICES

” Please wait for the next block of questions to start .
BEaEA
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Future of Personalised Media
..We've got to get it together. NEW SERVICES

@ Per:yc*ap’rure from magazine progrgns

ersonalised ‘regionalized’ a\d UPDATED
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Future of Personalised Media
..We've got to get it together. NEW SERVICES

-
BEIEIE NEWS  Latest In Video Loading..

N |  BBC News 24

2 News Headlines
3 Sports Round—up
4 Weather Update

\# 5 Live Plus: Crime :
" BBC News 24

The latest stories updated throughout the day by BBC News 24.
To leave the service press the TEXT key.

—alls

BIBIC] i) T SHORTCUTS BACK MENU
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Future of Personalised Media
..We've got to get it together. NEW SERVICES

| lﬁke its services available-
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Service & Content Providers The Home




e media_industry-will'need to know each of i jewers,
Esonally R s

o SEARCH the Big filter”, agents of choice on a hundred
e items

o CONTENT MyNe'rwor'k MyExper'lence MyLife media on
any device '

@ PRESENTATION - How you get to it? Interface
@ RECOMMENDATION combined with OPT OUT
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rich media in’rer'faces increase.

tive Television

@ IntmaL

Please Selecl...

I Regular Television

Regular TV

I Interactive Television
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orting video over the infer
om-$30-US-to $1 per GB
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usiness battleground will be for rich agent
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iTunes are crude foundations
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Bersohalisation
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L) Personabzing Your Computes

(] Personalzing your wotkspace overview

[2] Put a shortcut on the desktop

|2] Add a shotout to the Start menu

7] Set the mouse to single- or double-click
il Change the way your keyboard rezponds
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Web Imagses Groups News Froogle more s

o i ( ;;0 { J.: ; le "Film to make me happy” " Search ﬁ—iﬁ:ﬁf;i’“'ﬁ
'| L L . . -

Web Results 1 - 9 of about 11 for "Fil

CriminyPete.Com - Nurse Betty
... | wasnt enraptured by it or anything, but there was enough onginality
in the film to make me happy about it. I'd recommend it, ...
www. cnminypete.com/nursebetty . html - 4k - L -3 [

Ain't It Cool News - View Article
Cool Mews Coaxial News Movie Reviews Live Chat AICN
Forums Multimedia Contact AICN More AICN: ...

www. aintitcool.com/display.cgi?id=11180 - 50k -

Los Gatos Weekly-Times | 0240 | October 2, 2002

Oclober 2, 2002 Los Gatos, California Since 1881. ...
wwaw. sven.comiarchives/1gwt 20021002/ 1gcover.shitml - 20k -

The Superhero Hype! Boards - After Blade 3... should they Spin off ...
The Superhero Hype! Boards > Blade > Blade: Trinity (Spoilers) > After Blade

3... should they Spin off the Nightstalkers. PDA. View ...
superherohype.comfforums/archivefindex. phpft-63937.html - 41k = C

.
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minance will continue for a while

a--{"fz"bilfﬁ)’n—fsfe'arcﬁes inm;/“04_ by Americams) 2%

@ 28% for product hames, 24% for local content

-

@ The first 10 sites in a search are visited 78% more
than the next 20 |

@ Paid search will grow from $2.6 bill to $5.5 billion in
09 (forester)
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e world now
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JCONR" - _You.don‘t=tag-it then it doesntexist!"
MIENCE - Global profile standards for portabi Az ands
- protection

ey
-“I'!

“Viewers need to feel they are in total control

AND also implicitly trust their agents to get good content”

@ Serendipity AND making relevant empowering content
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PO quitous broadband TV is dominated by: e
- : .
~aserlimited difragmented content via confusing interfaces

wene’ pic Video banner ads and vMail spam

Or __
@ Relevant globally ready content with interoperable DRM

@~ Usable Personalised interfaces and portable, protected 48
profiles w
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remendous opportunities

argeting - Tﬂgglng content to be efifiectively’
- aHi;cn‘ched to viewers S

@ Usage reporting - CPITICG' for the new advertising models

tracki g“b'\'/er' globalized two way broadband
environments, tracking content usage and generating

payments _
@ For the viewer the combination of personally relevant
content, transportable profile and total control

@ LETS WORK TOGETHER TO GET IT TOGETHER!
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Future of Personalised Media
...and you know that it's right
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